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Pharmacist and Pharmacy Technician Learning Objectives: 
Upon completion of this activity, participants will be able to: 
1. Discuss advanced disease state based patient care models and their delivery in the community setting. 
2. Evaluate the healthcare market place partnership opportunities and what benefits the community pharmacy can 

deliver. 
3. Discuss the attributes of technology to facilitate patient care, communication and workflow between the pharmacy 

and healthcare partners. 
4. Develop a message for your community and its value as a healthcare provider and partner. 
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David D. Pope, Pharmd, CDE
Chief of Innovation, Creative Pharmacist

#rethink:
Pharmacy  

The clinical community pharmacist is:
Chronic-care oriented
An ______________ member of the healthcare team
Utilizes creative ________________
Intentional in marketing

______________
________________

chronic-care oriented 

Vested interest in ______________ beyond 
the prescription-filling process

Goes beyond adherence to include clinical 
measures

Transitions of Care
Diabetes Self-Management Education
Weight Loss Management
Asthma/COPD Management
Comprehensive Immunization Reviews
Heart Failure Management
Adherence Management

making it personal
1. Is there a particular disease state that you enjoy learning and teaching more 
than others?   
2. Name one way you can begin to work with this particular group of patients be-
yond what you’re currently doing (don’t forget to write down how you will track 
and monitor).

circle the chronic care oriented area you 
are most interested in expanding your    
business

The clinical community pharmacist:

______________

All pharmacists are clinical

It’s a ____________________.
          ____________________.

____________________
____________________
____________________
____________________

Join the Conversation

nt



an integral part of the healthcare team
Joe Moose, PharmD

Owner, Moose Pharmacy

making it personal
Name 8 entities in your community that you could possibly partner with in a way that may       
eliminate some of the gaps in the current care of your patients.

Identify 4 primary barriers that are preventing you from partnering with one of these 
entities: 

Patient

Doctor Pharmacist

Nurse

FamilyCase

Physical 
DietitianTherapy

Manager

Identify 4 ways you will overcome these barriers:



utilizes creative technology

Review from last year

Justin Wilson, PharmD
Owner, Valu-med Pharmacy

So what’s new in 2015-2016??





Be Intentional in Your Marketing 
CE Handout 
 
 
Gone are the days that the doctor, dentist, lawyer, and pharmacist were simply just the 
known professionals in any given town. Pharmacy owners need to become 
intentional about promoting the pharmacy and its services in their community. 
  
John Maxwell claims that the #1 Invaluable Law of Growth is the law of 
_________________. You must become intentional in your approach to marketing.  
 
Website 
Many of you have websites. Now, let’s make them the best that they can be. Your 
website will be increasingly more important than every other form of media. 
 
In a 2014 AARP study, over 50% of seniors 65+ use the Internet multiple times each 
week and _________________ of do the same. 
 
1. Search 
Some estimate that Google has 500 different criteria in its search algorithm. That being 
said, Google has admitted to a couple key drivers that impact search: 

A. Google gives more weight to keywords found in the beginning of a title, so 
include key words in your _________________. 

B. _________________ is one of the few drivers that Google has publicly 
confirmed. It’s that important. 

 
2. Referrals 
Load your website with recommendations 
from patients. Start with _________________ 
if you need to do so. Over 70% of 
consumers trust 
recommendations/reviews from other 
patients.  
 
Consider video testimonials. Video will be a 
new factor in search. 
 
3. Health Information 
In addition to having patient recommendations, you 
should provide health information on your website. 72% 
of Americans search online for _________________. 
 
That coupled with the fact that in a recent study on 
valued sources for health care information, 
pharmacists were _________________ to doctors and 
gaining on them from a similar survey 10 years prior.  

 
 

  



Social Media 
Social Media is here to stay. Actively 
work your pharmacy’s Facebook page. 
According to a 2015 Pew Research 
Foundation report, 72% of online 
Americans are using Facebook. That 
is _________________ of all 
Americans. 70% of online Americans 
are using Facebook every day.  
 
Seniors are using it, too. In the same 
AARP study, 35% of seniors 65+ use 
social media multiple times each week 
and 50% of adults ages 50-65 do the same.  
 
1. Your Social Strategy 
Keep your pharmacy’s social media _________________. Stay away from content 
posted on multiple Facebook pages.
 
2. Referrals 
Similar to your website, 
post recommendations to 
your Facebook page. 
Use your iPhone or 
iPad to 
____________________. 
 
  
3. Referral Sites 
Speaking of recommendations, take advantage of the referrals sites that are out 
there, like Google, Yelp and Angie’s List Health. _________________ your patients 
to post recommendations/reviews on your pharmacy.  
 

 
 
 
Start today. RETHINK the way you market pharmacy and its services in your 
community. Offer services that will attract your ideal patient. Then, use the free 
marketing tools that are available to you in order to get the word out into your 
community.  
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