
Sponsorship Brochure
Create excitement! Generate new business through 
NCPA sponsorship and marketing opportunities in 2014

OCT. 18–22, 2014OCT. 18–22, 2014

116th Annual Convention
 & Trade Exposition



Advertising/Marketing

Sponsorship is an ideal way to gain prime, reliable 
exposure and build a long-term impression among a 
highly influential audience of independent community 
pharmacists. Sponsors stand out and deliver a message 
of commitment and support to 3,500+ attendees at 
the NCPA Annual Convention and Trade Exposition. By 
sponsoring, your company will have the opportunity to:

• Build your brand
•  Highlight the value of your service to independent 

community pharmacists
• Network and build your customer base
• Draw attention to your products and services
• Increase booth traffic
• Generate sale leads

FINAL PROGRAM BROCHURE—$15,000
Get Maximum Exposure! The program brochure is 
distributed to all attendees when they register and pick 
up their badges. Your company’s full-page color ad and 
logo will be on the front inside cover. In addition to a 
comprehensive listing of educational sessions, networking 
sessions and exhibitor directory, the program brochure 
contains the schedule of events, maps of the facilities, city 
information and much more.

FINAL PROGRAM BROCHURE ADVERTISMENT 
By advertising in the Final Program Brochure your 
company message will stay in front of more than 3,500 
meeting attendees used throughout the meeting. Feature 
your latest services and products. Email Lois.davis@
ncpanet.org for specifications. Reservation deadline 
Aug.15, 2014. Copy and photo deadline Sept. 5, 2014.
• $3,500 full-page, color (Corporate member)
• $4,000 full-page, color (Non-corporate member)
• $2,500 full-page, black & white (Corporate Member)

FIRST GENERAL SESSION—SOLD 

SECOND GENERAL SESSION—SOLD   
 
GENERAL SESSION WALK-IN SLIDE—$4,000
As attendees take their seats before the start of the 
General Sessions, they view “walk-in” slides on the 
screens on each side of the stage. Exhibitors can purchase 
a slide that will be viewed at least three times before 
the sessions begin and at the close of the sessions. The 
general session attendance is approximately 2,500 each 
day (Sunday and Monday).  Publicize your product and 
booth number.

• $3,000 full-page, black & white (Non-corporate member)
• $2,000 half-page, color (Corporate member)
• $2,500 half-page, color (Non-corporate member)
• $500 quarter page (Corporate Member)
• $1,000 quarter page (Non-corporate member)

NCPA CONVENTION WEBPAGE—$10,000  
Display your logo and messaging on the most visible 
advertising opportunity—the NCPA Registration and 
Housing page. Some 90% of all attendees will go 
directly to the NCPA convention webpage to register 
for the Annual Convention, book their hotel, and 
view schedule, educational workshops and events. 
This website will provide your company with a large 
amount of exposure and visibility, along with a hot 
link to your company’s website. Exposure time for web 
banner and buttons depend on the date of purchase 
and submission of material. All banners and buttons 
must be approved by NCPA.

Why Sponsor?
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E-MAIL BLAST MARKETING—$3,000
(Discount – two emails for $5,000)
E-mail blast broadcasts are the preferred method of 
obtaining convention information among attendees. Drive 
traffic to your booth by promoting your company, product 
and services and booth number. 
 We will send out your company email in HTML format to 
this targeted group before the NCPA Annual Convention and/
or after the meeting. Direct e-mail blast marketing is the most 
powerful and cost effective advertising medium you can use 
to promote your company, generate leads and enhance your 
company’s exhibit experience. (Must be used by Nov. 30, 2014)

REGISTRATION BAG INSERTS—$3,500 
Better than first-class postal delivery. Make an impression 
when you put your company’s information directly into the 
hands of all attendees right from the start. NCPA will insert 
a pre-printed, single (no larger than 8 ½ x 11”) sheet of 
promotional literature into the tote bags provided to each 
attendee (excluding exhibitors). 

PRE-CONVENTION MAILING—$3,000
The official convention pre-meeting mailer is sent by NCPA 
to all pre-registered 2014 attendees, as well as pharmacists 
within driving distance of Austin from Texas and Oklahoma. 

This marketing opportunity allows participating exhibitors 
the chance to get their pre-convention booth invitations, 
product announcements and other marketing messages into 
the hands of attendees as they plan their visit to Austin.

DOOR DROP BAGS (TWO DAYS)—$6,000
Display your company logo on the door drop bag, which 
will be delivered to all attendees staying at the host hotels 
on Saturday and Sunday. Your company may provide one 
complimentary flyer to be inserted into each bag each day.

DOOR DROP BAG INSERTS—$2,500
AT YOUR DOOR SERVICE!  Deliver your message to every 
NCPA attendee prior to the opening of the Exhibit Hall. 
Your promotional material gets directly to attendees when 
your company’s information is placed inside their hotel 
room. Pharmacists will arrive at your booth ready to talk 
business and learn more about your product/services. To 
participate, simply follow these steps:
•  Send a pre-printed sample of your promotional piece to 

NCPA for review and approval.
•   Send 2,500 pieces of your door drop insert to NCPA 

headquarters no later than Sept. 7, 2014.
(Door drop will be at the Hilton Hotel and Hyatt Hotel.)
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Logo/Brand Recognition

CONVENTION T-SHIRTS—$20,000
Attendees love T-shirts. Put your com-
pany’s logo on the front of these T-shirts 
for everyone to see, as well as the NCPA 
convention logo on the back. Every reg-
istered guest will receive a T-shirt when 
they pick up their badges and conven-
tion materials. Great way to spotlight 
your company! Not only will they be 
worn on-site but taken home as well.

HOTEL KEY CARD—SOLD
What must be in every attendee badge 
pouch, pocket or purse - their hotel 
key card. Be the company that attend-
ees see each time they reach for their 
hotel key card. Put your name and logo 
in the hands of every convention at-
tendee. GREAT VISIBILITY! 

HOTEL KEY CARD SLEEVES—SOLD
Additionally, your company’s name 
and logo will be imprinted on the 
key card holder which holds your 
key cards. GREAT VISIBILITY! Make 
sure your company is the first and 
last company name they see. This is 
a great way to market your company 
and build traffic for your booth, espe-
cially since 99% of the guests will be 
staying in the convention hotels. 

CONVENTION TOTE BAGS—$15,000
Your own walking billboard! What 
better way for your company to gain 
visibility than by being seen over 
and over throughout the convention. 
Every attendee will receive the Annual 
Convention tote bag bearing both the 
sponsor’s logo and the convention logo. 
This attractive item provides visibility 
not just to the registrant carrying it, 

but to anyone who sees it. Attendees 
will take it home.

POCKET GUIDE—$10,000
This smaller version of the program 
brochure list daily events, time and 
location. Your company’s logo will 
be prominently printed on the top of 
the pocket-size guide. These helpful 
guides fit into the name badge pouches 
for easy access. They will be used for 
reference throughout the convention 
and taken home for future reference. 

COMPANY LOGO NOTE-
BOOKS—$10,000
Each attendee attending the educa-
tional programming will have an op-
portunity to see your company’s name 
and logo imprinted on the front cover 
of these notebooks. Members will be 
able to take notes throughout the con-
vention and take home for future use.

EDUCATIONAL PROGRAMS ON USB 
FLASH-DRIVE—SOLD
This is a great marketing tool to keep 
your company’s name prominent and 
at the forefront of people’s minds (and 
computers). The educational program 
USB flash drive can hold a wealth of 
information and give people the ability 
to download educational sessions di-
rectly to their computer and notebooks. 
These flash drives will be distributed 
to every pharmacist attending the 
convention. Your company’s logo will 
be displayed on all flash drives.

TRAVEL MUGS—$8,000
(Company supply mugs)
Attendees are always looking for 

something to put their beverages in and 
bring into the session rooms or as they 
walk through the exhibit hall. A great 
way of carrying hot and cold beverages 
while showing your company’s name 
and logo. What a great daily reminder!  

MOBILE PHONE/BLACKBERRY 
CHARGING STATION—$8,000
You will always see attendees trying 
to find a place to charge their phones 
and other handheld devices; and most 
people forget their chargers in their 
room or even at home. This station will 
provide power and adapters for various 
mobile phones and handheld devices. 
Signage with your company’s name 
will be posted at the station.

INTERNET CAFÉ—SOLD  
 One of the most widely used venues, 
the Internet Café provides registrants 
with computer and printing stations to 
stay connected throughout the meeting 
and provides them with the ability to 
check their messages without leaving 
the hotel or going back and forth to 
their rooms. Your company name and 
logo will be displayed on each station 
panel and all the monitor screens. 

LANYARDS AND BADGE  
HOLDERS—SOLD
What more could you ask for ……it’s a 
lanyard, a badge holder and a wallet 
all in one. Lanyard and badge pouches 
will be distributed to every registrant. 
The wallet features a zippered pouch 
for your valuables. The top portion of 
the convention pouch is specially de-
signed for your company’s logo, as well 
as the lanyard.
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Member Benefit
RELAXATION LOUNGE—$15,000
Featuring:
• Massage Chairs
• Shoeshine Station
• Telephone Charging Station
• Coffee, tea, water

Great traffic builder! The lounge will be located 
near the NCPA registration area with a header 
with your company’s name. Every attendee 
who visits the relaxation station will receive a 
postcard with your company’s name and booth 
number encouraging visits to your booth. Also, 
you will want them to visit with your represen-
tatives and drop their card off for a special $100 
Amex gift card (supplied by NCPA). 

Banners And Signage

BANNERS AND SIGNAGE
(Fee include production and labor costs)

ESCALATOR CLINGS—SOLD
Be seen coming and going. Put your message before all at-
tendees and drive folks to your booth from this high traffic 
area as they see your name going up and coming down 
the escalators in the Austin Convention Center.

PROMOTIONAL BANNER—$10,000
Display your company or product logo on a promotional 
banner in high traffic area in the Convention Center. These 
hanging banners are the perfect opportunity to bring cus-
tomers to your booth. 

WINDOW CLINGS—$5,000
These clings will be prominently displayed in the Conven-
tion Center. Great exposure for attendees whether you are 
in the convention center or outside the center.  

DIRECTIONAL AISLE BANNERS—$3,000
Placing your company logo and booth number on these 
hanging banners will lead attendees easily to your booth 
and provide great exposure in the Exhibit Hall. 

ELEVATOR CLINGS—SOLD
(Hilton Hotel)
These hard-to-miss clings are on the elevator doors lead-
ing to the meeting rooms in the Hilton Hotel where a host 
of NCPA events will be held. Call for specifics.
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Traffic Builders

EXHIBIT HALL OPENING AND WINE & 
CHEESE RECEPTION—$10,000
This is always an exciting highlight 
for the attendees waiting to enter the 
Exhibit Hall. Your company’s name 
will be prominently displayed on 
the banner over the entrance of the 
exhibit hall. Your company repre-
sentatives can be present after the 
ribbon cutting when the doors open to 
distribute flyers inviting attendees to 
your booth. Wind down the opening 
day of the exhibit hall by networking 
with your customers during the wine 
and cheese reception. Napkins with 
your company’s name will be at each 
station, along with signage.

BUSINESS BREAKFAST FOR SUCCESS 
SAMPLE  BAG—$800 PLUS SAMPLE
One of the most highly attended 
non-C.E. events, featuring Gabe 
Trahan, NCPA Senior Director of Mar-
keting and Store Operations. This 
front-end presentation provides tips 
and products that fit the pharmacy 

FOCUS GROUP—$7,000 AND UP
Stay ahead of your competition. 
Many companies have received 
valuable information from phar-
macists that have helped them get 
a feel for the independent phar-
macy marketplace and grow their 
business. Focus groups provide an 
ideal opportunity for you to listen 
to the community pharmacists in 

Member Benefits

needs and features the top items 
pharmacists should stock in their 
stores to bring in customers and 
build up their profits. Your product 
will be guaranteed to be on this list 
and samples shown in the session. 
Also, samples of your product will 

be placed in sample bag for attend-
ees in the session to take home. 
(Companies to provide 250 sample 
products). Do not miss out on this 
opportunity to make sure your prod-
ucts will be on the shelves of every 
community pharmacist.

an informal setting and get their 
opinions on topics such as market-
ing, pain counseling, diabetes, etc. 
- topics that are relevant to your 
service and product.  Focus groups 
consist of 10 participants. 

NCPA will provide:
• Meeting space for up to two hours
•  Recruitment of up to 10 commu-

nity pharmacists
• Refreshments
• Honorarium to each participant

TECHNOLOGY FORUM—$5,000
Demonstrate your latest technol-
ogy in a classroom setting. These 
forums are held in the evening and 
companies may distribute special 
invitations or publicize them in 
the convention program brochure 
inviting attendees in for a special 
demonstration and presentation. 
Limited slots available! (Food and 
beverage extra)
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Networking

LEADERSHIP DINNER—SOLD
This special event will provide your company representatives 
an opportunity to meet and network in a relaxed setting with 
the key decision makers of NCPA – the Board of Directors, Of-
ficers, Past Presidents, and their invited guests. This off-site 
event begins with a reception, followed by a sit-down din-
ner. This provides the best opportunity for your company to 
have all of the NCPA leadership in one room at one time. Only 
one slot available, so sign up today! (Includes transportation)

OPENING NIGHT CELEBRATION—$25,000 
Great welcome for attendees to the first networking event 
celebration! This event features exciting entertainment, 
heavy d’oeuvres and open bar. Sponsor will be recognized 
with large signage at entrance and at each food station, 
and napkins with company logo. Sponsor may also be 
brought up on stage and greet the attendees and introduce 
their company.

CLOSING NIGHT CELEBRATION—$30,000 
The ending to a very busy week of networking, educa-
tion and exhibits, this is the final evening where all of 
the attendees convene to celebrate the conclusion of 
another great meeting. This year’s event will feature 
entertainment by American country western singer, Mark 
Chestnutt, along with some great food, music and much 
more. Your company will be recognized throughout the 
evening on stage, as well as appropriate signage, and all 
promotional pieces.

NEW & LONG-TIME MEMBERS RECEPTION—$5,000 
What a great way to “make a first impression” by spon-
soring this event. Be in the receiving line to greet your 
guests and mingle with your company representatives in 
this special gathering of first-time convention attendees, 
new NCPA members and members who have been with 
NCPA for 25 years or more. Excellent opportunity for your 
company to renew old acquaintances, network with your 
colleagues and meet new NCPA members.

COFFEE BREAK/EDUCATION SESSIONS—$5,000 PER DAY
(Multiple Sponsors)
Armed with a delicious cup of coffee, conference attend-
ees will be “caffeine charged” and ready to attend the 
convention morning and afternoon sessions. This op-
portunity offers your company on-site and event signage. 
Your company may provide cups and napkins with your 
company’s logo.  

PRESIDENT’S RECEPTION—$2,000 PER COMPANY
This private reception recognizes the contributions of 
NCPA President Mark Riley, PharmD. Your company’s 
name will be included on all invitations and extra cop-
ies will be provided for you to distribute to your staff and 
colleagues. Company representatives may address the 
guests and/or present a special plaque or gift to Mark 
during the reception. 



6 116th Annual Convention & Trade Exposition

General Support

FUTURE PHARMACISTS NETWORKING RECEPTION—$15,000
Now more than ever our future pharmacists are involved 
in leadership, advocacy, community outreach and shap-
ing the pharmacy of tomorrow.  As they end a busy day 
of programming, this is a great venue for them to sit back, 
eat a light snack, network with their peers and learn about 
your company in a relaxed setting.  Make a lasting impres-
sion on your future customers before they graduate.  More 
than 600 pharmacy students, with an interest in pharmacy 
ownership, are expected to attend this function.  This event 
provides the ideal venue for your representatives to brand 
your company, your services and other key components.  

Future Pharmacist Events

ALL ABOUT YOUR FUTURE STUDENT LUNCHEON—SOLD
Pharmacy students are your future customers.  More than 
600 students attend the NCPA Annual Convention and we 
expect more in Austin because of the number of nearby 
pharmacy schools. NEW THIS YEAR: All about Your Future 
Luncheon for pharmacy students.  Topics to be covered 
are Personal Finance to Prepare for Ownership; Adher-
ence; Leadership and Networking Skills for Young Profes-
sionals and Entrepreneurs; and a New Practitioner Panel.  
Your company may provide a speaker, moderate the new 
practitioner panel or set up a table outside the room with a 
display of your product and services.

ANNUAL CONVENTION SUPPORT 
GRANT—$2,000 – $25,000
NCPA’s Annual Convention is 
designed not only to bring a high 
level of educational opportunities to 
meeting attendees, but also to pro-
vide an environment of unlimited 
networking opportunities.  Annual 
Convention Support Grants provide 
much-needed broad aid to NCPA 
community pharmacists and go 
directly to support events at NCPA’s 
2014 Annual Convention. Your 
company’s name will be highlighted 
on the convention website, in the 
convention program and throughout 
the convention center.

Special Sessions
In addition to your sponsorship, your company will receive the  
following recognitions pre- and post-convention and on-site: 

•  Company name and logo prominently listed on NCPA Convention 
website page.

•  Company name and logo recognition in all pre- and post-convention 
promotions. 

•  Company’s name, logo and sponsorship scrolling during walk-in on 
large screens in the General Sessions.

• Company recognition in each sponsored session.
• Signage with your company’s name at each sponsored event.
•  Company name and logo prominently featured in convention program 

brochure.
•  Company’s name listed on sponsorship marquee in Registration Foyer.
•  Your company will be acknowledged in the convention and post-

edition print and digital editions of America’s Pharmacist, NCPA’s 
monthly magazine.



CONTACT NAME  

COMPNAY NAME 

ADDRESS  CITY   STATE  ZIP

TELEPHONE  FAX 

EMAIL 

ATTENDEE INFORMATION

† CARD NUMBER

† EXPIRATION DATE † SECURITY CODE

† CARDHOLDER NAME (PLEASE PRINT) † CARDHOLDER SIGNATURE (REQUIRED)

METHOD OF PAYMENT (Required fields †)

❏  Enclosed check made payable to NCPA 

for $ 
(in u.s. funds, drawn on a u.s. bank)

❏  Please invoice me ❏  Charge $  to my credit card  
(card will be charged immediately)

❏  Visa ❏ MasterCard  ❏ American Express ❏ Discover

NCPA Sponsorship Agreement

Please reserve the following sponsorship: Cost of Sponsorship:

FAX OR EMAIL THIS FORM TO:   
NCPA Convention Department

Attention: Lois Davis

703-683-0484 (fax)

703-683-8200, ext. 2655 (telephone)

Lois.davis@ncpanet.org

The NCPA Annual Convention and Trade Exposition will recognize sponsors for their 
support as outlined in the sponsorship brochure and in other activities as determined 
by NCPA to be appropriate for the convention.  National Community Pharmacists 
Association reserves all rights and decision-making authority over all aspects of 

the sponsorship component, but not limited to selection of sponsors, identification 
of appropriate sponsorships; recognition of sponsors and any and all other terms, 
conditions and fees.  All sponsors receive the right-of-first refusal to sponsor the 
same opportunity at next year’s conference.  All sponsor listings for printed 

SPONSORSHIP TERMS AND CONDITIONS 



Put Your Message in Front of LTC Pharmacists
Business opportunities for your company to get the word out to this hard-to-reach select group of independent community 
pharmacists at the NCPA Annual Convention & Trade Exposition in Austin, October 18-21, 2014.

SUNDAY, OCTOBER 19, 2014
6:30 – 7:45 a.m. — Hilton Hotel
Breakfast With Champions – All About Your LTC Business (Non C.E.)
Each sponsoring exhibitor will be allowed 15 minutes to go to each breakfast round table and “make their pitch” to LTC 
pharmacists, allowing them to ask questions in a relaxed setting and give them a first-hand view of what to expect in 
the exhibit hall.   Each company may bring up to two representatives.  A worksheet will be provided for attendees to take 
notes, and to jot down companies to visit with, and questions to ask in the exhibit hall.  Your company may provide flyers 
and any additional information for NCPA to insert into special envelopes and each attendee will be given one to take back 
with them.  

(Limited to 5 companies) .......................................FEE:  $2,000 per company

TUESDAY, OCTOBER 21, 2014
9:30 - 11 a.m. — Austin Convention Center
Technology For Your Long-Term Care Business Now and Tomorrow  (Non-C.E.)
Three sponsoring companies will be on this technology panel, answering questions and updating attendees on how to get 
the best out of their technology, key LTC systems and much more.    This workshop will highlight key questions pharma-
cists need to get answered before making an investment in their future technology.  And the best part is – since this is a 
non-C.E. workshop, you may talk specifically about YOUR PRODUCT AND SERVICES.  

(Limited to 3 companies)  ......................................  FEE:  $3,000 per company

National Community Pharmacists Association • 100 Daingerfield Road • Alexandria, VA 22314-2888


